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Person Centered Planning Answer Key 
Name: ___________________________________________________  Date: _____________________ 

Organization/Provider: __________________________________________________________________ 

1. It is SHW’s policy to assist people to live self-determined lives using the Person Centered
Planning process which is designed to operationalize consumer direction of his/her plan of
service and its delivery.

a. True
b. False

2. SHW’s service and treatment philosophy is based on the values and principles of the person
centered process.

a. True
b. False

3. Person Centered Planning  is a process by which we learn about the individual’s:
a. Hopes and dreams for the future
b. Preferences
c. Strengths and capabilities
d. Barriers to success
e. All of the above
f. A, B, & C

4. The Person Centered Plan applies to consumers with mental illness, co-occurring disorders and/
or developmental disabilities.

a. True
b. False

5. The consumer is not allowed to choose the individuals involved in the Person Centered Planning
process.

a. True
b. False

6. The consumer and the team collaboratively develop a plan of care.
a. True
b. False

7. A Person Centered Plan should include goals, objectives, ways to achieve them and ways to
measure progress.

a. True
b. False

8. Goals in a PCP might be important to the consumer but don’t necessarily need to reflect the
consumer’s needs or preferences.

a. True
b. False
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9. Objectives in a PCP are specific, time-limited, measurable and related to the consumer’s goals.
a. True
b. False

10. Services and supports are nice ways to assist the consumer to lead an independent and 
productive life but are not necessary.

a. True
b. False

11. The Person Centered Plan protects the consumer’s right to make choices.
a. True
b. False

12. Consumers have the right to make choices about:
a. Where to live
b. Who to live with
c. How to spend time each day
d. Hopes and dreams for the future
e. All of the above

13. The planning team is responsible to:
a. Get to know the individual
b. Find out what is important to the individual
c. Support the consumer’s choices and figure out ways to make those choices a part of 

everyday life
d. Identify services that support consumer choices
e. All of the above

14. It is not as important to listen to the consumer as it is to give them advice on what they might 
like or need in their plan.

a. True
b. False

15. The best way to get to know a consumer is to spend time with them.
a. True
b. False

16. Teamwork is the key to person centered planning success.
a. True
b. False

17. What is an important part of the person centered planning process?
a. Natural Supports
b. Show you care
c. Be an advocate
d. Teamwork
e. All of the above


	a. True



